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Switzerland is a very abiractive
markel place - with a market size of
more than seven million polential
consumers and a per capita GDP of
US53368 or 20 percent.

It is still considered a safe haven
for invesiors, because It has
maintained & degree of bank
secoecy and has kept up the franc’s
leng-term extemnal valoe.

Eul co-initiator of the Swiss-Fiji
Business Council, Daniel Zender,
said something was amiss - Fijian
prochicts arg nol in the Swiss
market.

“] have been here for the last 10
years and I know the number of
Swiss products available on the
Fijian market,” he said.,

*If Mexico c<an get  their
products into the Swiss market,

then why can’t Fiji?," he added.

Mr Zender saild that with the
association’s website, a pivotal
point for promoting bilateral tracle
would be created (o get the product
to the market, and thus an
information dissemination ol,

“Nou have to be known 1o sell
WVERIF i, e added.

The council crested its own
wehsite last year and is :un‘:ﬂd}r
listing 25 top Fiji companies. like
Tappoos, Motibhai, Panjas, Pacific
Green and Makosod Soap ax
es 1o make

Amrdang to the Fiji Island
Efnrgm nfﬂmul_m. ithe toal ?1';].:::
wiss products im
Swirzerland was over 526 million
in the year 2000.
But he said there rmg]'rl e more

i the H?m: because the country of
origin of a product was traced only
ke the last of call,

“There 15 neither a direct Might
n & shippang link between the two
coumbries,  be gadd.

Products and services from

Swiizerland counld be seen
everywhere in  Fiji, from the
Monasave  power meriion
turbines, 1o 50 guality
contral  services, o the meler
readers of FEA,

Swizs brand waiches like

Omega and Rolex, Viclorinox
knives and many pharmaceutical
is can be h-:m;.hl in [Fiji.

Finally, the world's largest food
ueer, Mestle, has iis bead office
n Switzerland
The idea of promoting Fiji
products and services more
creatively in Switzerland
in 1993, when Mr Zender returned

from Switzerland (his homeland)
after working for the crament-
owned Information Technology
Centre (ITC) from 1987 1o 1989,

“Through our website, we have
a substantial amount of suppor
from the Swiss companies, and we
are hopeful thaot we will ultimotely
have the same response here, even
though so far only 10 percent of the
Fiji companies have written (o give
us & sign of suppon,” be said.

The Fiji Islands Trade and
Imvestment Burean chief executive
officer said ome of most difficult
factors that affected the decicion of
venturing into the Swiss market
was the high freight cost involved.

Mr Zender said that people in
Switzerland had a positive
perceplion of Fiji, as being exotic
and different.

“With the right niche product in
i high quality packaging, some Fiji

ducts to break
into the Swiss market

prodducts would defimitely have &
pedentinl market in this landlocked
country,” he said,

mmanum ht  have been
i ged in verms of is size
and economic status compared Lo
awitzerland, but  the most
imporiant thing, he said, was w0
“look for a market, get the right
sl for them you would

we the rest of it™, There are many
similarities between Fiji  and
Switzerland apart from being

multiracial, molticulioral  and
maltilingual,
“Our ising commyites has

done the preliminary work and now
it is for the Fiji businesshouses to
join in and set realistic goals amd
come up with stralegies on how o
achieve these 15," he said.

For Fiji. the economic benefin is
huge - an increase in foreign
FESEFVES.



